




Pew Research Center, Gartner, and Forbes.

90% 98% 97%
of texts read 
within first 3 

minutes

of text opened 
compared to 
email's 45%

of people text 
every day

https://www.pewinternet.org/2015/04/01/us-smartphone-use-in-2015/
https://www.gartner.com/smarterwithgartner/tap-into-the-marketing-power-of-sms/
https://www.forbes.com/sites/cherylsnappconner/2013/11/12/fifty-essential-mobile-marketing-facts/#4850a24c7475








TEXTING +
WEBSITE



TEXTING + 
CHAT WIDGET

Website chat can leave the 
customer feeling trapped to 
their browser tab.  This can 
make them feel like they are 
waiting in line (some won’t 
wait and the session may 
expire).  Text allows them to 
move on but still get support. 



TEXTING vs CHAT WIDGET

Replace chat widget with text widget.
When customer click it will automatically 
open thier texting app.  Can choose to 
display on desktop and disable this link or 
display texting widget for mobile users 
only. 



TEXTING +
SIGNATURE

(call or text)



TEXTING + AUTOMATION
Customer

Looks like your shipment 
arrived.  Everything looking 
good?

Everything looks great!  
Thanks for checking in.  
Now I want to buy more all 
the time! 

Automatically sent to 
customer from their 
sales rep’s line upon 
order shipment delivery 
per ERP.

That’s great news!  I like to 
sell things a lot actually. 



TEXTING + AD-HOC PAYMENT
Customer

Here is your one-time 
secure payment link: 
secure.xs-supply.com/aslk
dlkasf

Thanks!  While I totally 
trust you, something just 
feels weird about reading 
off my credit card number 
in the middle of 
starbucks...

Send one-time secure 
payment link vs taking 
down CC info by phone 
for ad-hoc payments. 

Totally understand!  Glad we 
can help you keep your info 
secure!




